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"Self-modeling" of Chinas National Image from the
Perspective of Multimodal Metaphor

— A Case Study of the Front Page Illustrations of China Daily Overseas Edition
DAI Yiqun, HU Fang

(School of Foreign Languages, Hubei Univ. of Tech., Wuhan 430068, China)
Abstract: Taking the front page illustrations of China Daily Overseas Edition as examples, this paper,
within the theoretical framework of multimodal metaphor, analyzes the types of multimodal metaphorical
representations in the illustrations and how these metaphors help self-model China’s national image. Of
the 80 illustrations collected, a total of 53 illustrations containing multimodal metaphors were screened
out. The research shows that the multimodal metaphors in the front page illustrations highlight the theme-
related information and make it more vividly conveyed. One of the main characteristics of the multimodal
metaphors is the mapping from the concrete to the abstract, and the pictorial mode—verbal and pictorial
mode is the most typical metaphorical representation. In addition, the visual symbols with Chinese charac-
teristics, which show the spiritual and cultural heritage of the Chinese nation, help to foreground the narra-
tive, dynamic and lively features of the multimodal metaphors, and play an active role in conveying infor-
mation about China and building the positive image of China. However, it’s still necessary to increase the
richness of metaphorical images, narrate the grand themes from the multi-level perspective of social life,
and reduce the impact caused by cultural differences.

Keywords: multimodal metaphor; visual symbols; China’s national image; “self-modeling”
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Research on Factors Influencing College Students’
Willingness to Shop Online

— A Regulated Intermediary Model
SHAO Jihong, CHEN Man

(School of Economics and Management » Hubei Univ. of Tech., Wuhan 430068, China)
Abstract; This paper is based on the technology acceptance model, taking college students as the research
object and constructing a theoretical model that affects college students intention to shop online. Based on
417 questionnaire data, the relationship and interaction mechanism between online shopping experience,
perceived ease of use, perceived risk and online shopping intention are empirically analyzed. The results
show that online shopping experience positively affects online shopping intention; perceived ease of use
plays an intermediary role between online shopping experience and online shopping intention; Perceived risk
negatively regulates the relationship between perceived ease of use and online shopping intention.

Keywords: online shopping experience;perceived ease of use;perceived risk;online shopping intention
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