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Research on Emotional Design of Takeaway

Packaging Driven by New Retail

WANG Min , TIAN Jie
(School of Art and Design , Hubei Univ. Of Tech.,Wuhan 430068, China)
Abstract: In the context of new retail, in order to enable users to get a better sense of user experience, re-
search is conducted and related information is analyzed in the export industry to explore the emotions in
takeaway packaging design based on the theory of emotional design and design psychology. This paper pro-
poses three levels of design strategies from the three levels of emotional instinct, behavioral and reflective
layers. The objectives are to increase the brand loyalty and emotional resonance of the brand, enhance the
experience of the new retail takeaway packaging and promote the effective long-term development of the
takeaway industry.
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